
 

for the complete case study, please contact us            info@buttsout.biz or           01225 731355  

3. Communication and awareness  

-  via  local radio and newspapers  

-  posters 

 4. Launch support  
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pre - campaign levels which we estimate to be a reduction of around 25 million cigarette butts 

�R�Q���W�K�H���V�W�U�H�H�W�V���R�I���&�R�O�F�K�H�V�W�H�U���™��Colchester Borough Council. September 2007  

key success factors �z education and communication �z  community involvement �z  disposal 

options and enforcement  

 

 

         Colchester Borough Council  

            achieving an 86.6% reduction in cigarette litter  

 
2. An integrated campaign  
- before the event, info packs distributed                      
to local businesses : 98%  participation  

-  established retail outlets                           selling ButtsOut personal  ashtrays  

-  community involvement: offices, clubs, restaurants and retailers  
-  supported by Colchester United FC ,  Colchester Zoo ,Tesco and Sainsburys  

1. March 2006  

-  council integral in  

campaign to reduce  

cigarette litter on Colchester streets                          
 

-  4 week programme devised  in  

conjunction with ButtsOut   and  

coinciding with ENCAMS  national  

campaign  

-  utilising learnings from +500  

campaigns in 15 countries  

-  focus being to gain support  from  

entire community  


