
Golden Virginia Yellow has celebrated the 1st anniversary of 
its launch this month with an astounding performance.

Roll your own (RYO) tobacco has grown considerably over the last 
year with volumes up almost 17%, the most significant growth being 
in the lower priced RYO tobacco brands. Golden Virginia Yellow 
with its smoother blend has clearly established itself within the  
roll your own tobacco market and gained an impressive 3% market 
share in its first year. The brand has generated over £14 million 
turnover for retailers.

brand news

Golden glow

information

Increasingly, retailers are looking to websites to supplement the knowledge and 
expertise shared with them by their sales representative. Imperial Tobacco has 
been at the forefront of this making our expertise available online since 2002.

www.imperial-trade.com is the online portal for Imperial Tobacco in the UK. Retailers 
are welcome to register free of charge gaining access to RRP lists and legislative 
advice downloads alongside the latest category news and brand information.

Visit www.imperial-trade.com for further information and access.
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The growth of Gold Leaf 
roll your own tobacco 2009-2010

Launched in March 2009

Smoother blend compared to Golden Virginia Green

Currently available in price-marked packs at £2.75 and £5.45

www.imperial-trade.com

Visit us online

Keep Britain Tidy has recently estimated that litter from discarded cigarettes has 
doubled since the smoking ban was introduced in 2007, making cigarette butts 
one of the major contributors to litter alongside chewing gum, confectionery, soft 
drinks and fast food.

Imperial Tobacco is committed to finding a 
workable solution, especially for those who 
have  been  forced outdoors by smoking 
bans, often making it difficult for them to 
dispose of their litter properly.  

Encouraging individual responsibility is 
vital.  We place the Tidyman symbol on our 
packaging to encourage the responsible 
use and disposal of tobacco products and 
we believe that personal ashtrays can be  
another important element to support the 
smoker in finding a workable solution.  This 
is why in 2009 we were pleased to add 
the ButtsOut personal ashtray from CSR 
Solutions to our price list.

More generally, we take our wider environmental responsibilities seriously and have 
a policy in place to help minimise the environmental impact of our activities through 
effective environmental management. Indeed, we monitor our waste, implement 
waste minimisation programmes, segregate waste and dispose of each component 
appropriately, set reduction targets and choose recycling wherever possible over landfill 
disposal or incineration.

ButtsOut personal ashtrays were 
added to the Imperial Tobacco 
recommended retail price list last year.

We want to encourage adult smokers 
to be responsible with their litter.

ButtsOut personal ashtrays carry a 
RRP of 99p and generate margins of 
almost 100%* for retailers.

Source: Nielsen Market Track, *Based on buying at Q5 and selling at RRP

Combating cigarette litter

		  			   Annual
			   Share of	 Share of	 sales value
			   sales %	 sales %	 (£ millions)
			   2009	 2008	 2009

1.	 LAMBERT & BUTLER KING SIZE	 13.6	 14.3	 £617.1

2.	 MAYFAIR KING SIZE	 7.9	 7.6	 £328.0

3.	 RICHMOND KING SIZE	 6.0	 5.5	 £244.5

4.	 MARLBORO GOLD KING SIZE	 5.4	 5.5	 £272.0

5.	 RICHMOND SUPERKINGS	 5.4	 5.7	 £226.7

Source: Nielsen Market Track

The tobacco category is highly regional

71.9% of cigarettes sold through the independent convenience channel are 20s packs

Cigarette sales in UK independent stores are worth almost £4.4 billion

Top 5 selling cigarette brands in the  
independent convenience channel

Steve Stotesbury, Head of UK corporate affairs, 
Imperial Tobacco UK
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Brand manager Michael McAdam comments: 
“Imperial Tobacco is delighted by the way that 
Golden Virginia Yellow has established itself in 
the RYO tobacco market. This launch 
invigorated the RYO market as it was ideally 
positioned for those adult smokers who are 
increasingly price conscious but do not want to 
sacrifice on quality. Golden Virginia Yellow is 
the fastest growing roll your own tobacco in  
the market.”

Michael McAdam,  
Brand manager,  

Imperial Tobacco UK

“We urge smokers to act responsibly,  
get a personal ashtray or use a bin.  
We’re therefore delighted to see 
Imperial Tobacco taking action”.

Phil Barton, Chief Executive of Keep Britain Tidy

www.keepbritaintidy.org


